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• Started in 1984; national institute;
• Two missions: 
1. provide open distance education 
• 7 faculties, 24000 students
• 24 study centres in Netherlands and Belgium
• Develop education in multidisciplinary teams
• Deliver education through a variety of technologies (print, cd-rom, telephone, internet, face to 
face contact sessions, practical rooms, etc.)
• 2. innovate education
• The Educational Technology Expertise Centre (OTEC) of the Open 
University of the Netherlands carries out R&D into Learning 
Technologies. 
• The current technology development programme is investigating 
Self-Organized Learning Networks. (Ca. 80 Staff)

Technology Changes
Morgan Stanley - Internet Trends - 2008
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Myth 1: The internet it too dangerous 
for children
MSN is good because you can’t have random strangers 
talking to you, you only talk to people you know. One time 
someone I didn’t know added me to their list but as soon as I 
realised I just blocked them. 
Girl,aged 15 
My dad won’t let me go on MSN because he thinks it’s a 
chatroom. 
Boy,aged 12
Myth 3: There is an epidemic of 
plagiarism in schools.
Cutting and pasting isn’t cheating if you’ve read and 
understood it; that’s just getting inspiration. 
Boy,aged 10 
Myth 7: All gaming is good
If you play them all the time some games are only good for 
mashing your brain. 
Boy,aged 8 
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Why does it work ?
1. Som
ething 
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human communication is 
always personalized, pace 
and lead, personal branding 
is important, socialization 
in peer groups, accom-
modation and adaptation, 
personalisation is important 
for developing identity
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Personal Media, Transparency und Karma
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Thank You.
marcus.specht@ou.nl
http://marcuspecht.de
